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PRC Approves Price Changes for Ma

rket Dominant and Competitive Produc

In separate orders, the Postal grgatory Commission has
approved planned price changes announced by the Posi
Serviceon October6.

Competitive products

¢ KS 02 Y¥fikstioddarZsgued November 7, concerr
price changes for competitive products$n its decision, the
PRC statethat it had reviewed the filing, adding

& XProposed price adjustments for competitive products are
reviewed[under] statutory and regulatory provisiorjthat] re-
quire each competitive product to cover its abiutable costs,
prohibit the subsidization of competitive products by market
dominant products, and require that competitive products col
lectively make an appropriate contribution to the recovery of
GKS t2aidlt { SNWA OS The Cangigsibnt
finds that the new price proposed for each product is pro-
”””” G2 3IASYSNI 4GS adzZFFAOAS
attributable cost® ®® L y cbnip&ifiva pratiytts Xs a
whole are projected to contribute 24.3 percent to institutional
costs in FY 2017, exceeding the required 5.5 perc@ot
gether, these findings support the conclusion tieampetitive
products will not be subsidized by market dominant products
X . The Commission, therefore, concludes that the new com-|
petitive prices angroposed MCS language incorporating the
new prices comply witfstatute]. In conclusion, as set forth in
this Order the Postal Service may implement its posed
price changes as scheduléd

A finalized chart showingrices forseleced competitive
products is on pagé7 of this issue.

Market dominant products

¢tKS tw/ Qa 5}362 y? gm@aﬁmﬁevim
2T UKS tz2adlft { SNWAOSQa LJ
products. In its order, the commissioconcluced that:

0X The Commissioconcludes that the planned price adjust-
ments do not violate the price capand are consistent with,
or justified by an exception to, the workshare discount limita-
tions[in statute] ...

In discussing the price changes for each class of mail in

reiterated its overall conclusion that the proposed prices
complied with the price caprhitations and that discounts
were consistent with statutory limitations ogxceptions.
Where applicable, the PRC also found the proposed rate
and discounts for nonprofit or preferred categories of ma
met the applicable statutory criteria.

A set of firalized charts showing prices for market domi-
nant mail begins on pagkl of this issue.

Two proposed classification changtsreorder the se-
quence of pallet preparation for Standakdail and Periodi-
cals, ando allow comailing of BPM flats, Standard Mail
flats, and Periodicals flats, were approved as well.
Money on the table

When filed,het 22041 t { SNIDA OS QagE fodd
market dominantprice increass) was 1.9879%t the class
level. However, the effective cap for Fir€lass Mail and
Standard Mail was lower because of changes in price sinc
i KS LINB @A prigeichaade propdgediiréthe fall of
2016 and implemented last January). In addititme USPS
also hadd 0 I y dudhériéy left over from prior price
changes or generated through othexte changes, such as
the 2017promotions for FirsiClass Mail and Standard Mail.

Moreover, by design, théPostd { SNIDA OSQa |
changes did not use up all available authority, meaning
some remainavailable for future useTherefore, acord-
ing to the commission, thased and remainingrice au-
thority by class is:

Class Banked Cap A\;Ea?lt:tl)le Used |Renmining
FirstClass 1.566 | 0.439| 2.005 |1.927| 0.078

StandardMail 1.569 | 0.439| 2.008 |1.936| 0.072

Periodicals 0.038 | 1.987| 2.025 |1.924| 0.101

Package Servic| 0.076 | 1.987| 2.063 | 1.960| 0.103

Special Service{ 1.652 | 0.439| 2.091 |1.987| 0.104

SourcePRC Order245

The price changes approved by the commission will be i

greater detail in the body of the order, the commission

al Af SNDRa 1dzo bSga

plemented, as planned by the USPS, on January 21, 20:
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USPS Reports Dismal Restitis FY 201

v

Coming as no surprise to anyone at all aware of the Post UNITEDSTATES Actual versus SPLY
{ SNBAOSQ&a 0dza Ay S&ES yOLIAazYT POSTALSERVICE®D FY2017 Volume
sults for fiscal 2017 (October 1, 2016, through Septembe |ieces - mitions)
30, 2017)reported in itsForm 10Kreleased November 14, 154500 153342t
offered more evidence of the continuing decline in tradi- || '**°1 mp FCSP=(62)%
. . 153.500 4 FC Presort Ltrs & Other = (3.1)%
tional hardcopy letter and flat mail. :
153,000 - o
fin nrillions) 2017 2016 2015 152,500 | 14.93 Pleces
Operating revenue:
First-Class Mail' 5 25637 S 27,508 S 28412 ||| 152,000 | (3:2)%
Marketing Mail* ) 16,626 17,622 17,646 151,500 -
Shipping and Packages” 19.481 17,427 15.061
International 2,723 2,674 2,702 151,000 -
Periodicals 1.375 1,507 1.589 150,500 -
Other? 3,751 3,630 3,380 150,000 4 Y (3.1)%
ating revenue before change in ' 11.4% f2r% (2239%
uoc':f:.d.:nin"g L-.srimateh fore chang $ 69,593 § 70,368 S 48,790 149,500 - (5.1)% - —2— macan M4
Change in accounting estimate — 1,061 — 1
Total aperating revenue B 69593 § 71,429 S 68,790 o Tl - — — - =1
SPLY FC Markgtlng Periodicals Shlppmg& International Other Actual
Volume: Mail Packages
First-Class Mail' 58,747 61,240 62,599
Marketing Mail* 78329 80.885 20,030 [ Septambar VIO has o lens delvery and v e sl doge compred i SPLY ]
Shipping and Packages’ 5748 5,159 4539
International 1003 1,005 913 UNITED STATES Actual versus SPLY FY2017 Revenue
Periodicals 5.301 5,586 5838 POSTALSERVICE®  (Excludes Exigent Surcharge & 2016 Change in Accounting Estimate)
Other 363 467 402 S Wiflions)
Total volume 149.491 154,342 154,321 0.5%
Note: The hqd].l\:I:r7;5‘?"::":‘1'0?{‘!'ﬁ!‘:’?\;‘]‘;j‘:ﬂ,:lr prior vears have been reclassified to conform to classifications used in the current vear. Non-operating 69,800 - I$31 5M o 4.4% $60.695
; ! 69,600 12.0% - ’
1 Express, USPS Retail Gronnd, Parcel Select Mail, Parcel Retin Service Matl, M il Farcels. Package | | | 69,400 $69,380 4
ks, First- Excludes International packages. FC SP =(5.9)%
I, Retum Shipping and Mailing Supplies. Collect on Delivery., 63,200 - FC Presort Ltrs
*Volume includes Postal Serv uc]ntrnml:ln.r!.;]'.i:d free mail provided to sionally-mandated groups 69,000 1 & Other = (4.1)%
68,800 I
Volume and revenue 68,600 ]
Total volume for the year was just under 149.5 billion oo | e
piecesa decline of 3.14% compared to FY 2016, thed 68,000
lowestannual mail volumeaince 1986 In turn, total reve- 67,800
nue decreased to $69.59 billion, 2.57% less than FY,201] ::gz
and the least since 1987 (in adjed dollars). S — L —1
. . arketin eriodicals hipping & International ther wal
The market dominant classes of malil declined, though the R Factages o omer A
loss of FirsClass Mail (down 4.07%ihd Standard Malil [P e o e e e Sl v
(down 3.16%) were the most consequential, given that th R ey
represent 91.7% of total USPS volunRevenue fromhe |1 Y T2 Nl dzylh t St e> RSalA UGS 0K

market daminant classes fell accordinglyith FirstClass
Mail and Standard Mail revenues falling ®B8% andb.7%,
respectively.Together, these two classes represgumt
60.7% of total USPS revenue, however.

volume and revenue, they still cannot offset the losses fr
the market dominant classes, nor provide egbuncome to
sustain the postal infrastructure.

Expenses

USPS costacreased in FY 2017 as its revenues declined
Leading the pack were compensation costs, reflecting pe
raises and cosbf-living payments the agency can ill afforc
but nonetheless agrekto in labor agreements concluded
during the year.

¢in millions) 2017 2016 2015

Compensation 5 37,026 S 36,634 S 35,931
FERS employees’ current year service 6,604 6,509 6,239
Employee health benefits 5,163 4972 4,774
Other 315 326 334
Total compensation and benefits b 49,108 s§ 48441 § 47,278

fim nrillions) 2017 2016 2015
Shipping and Packages revenue:
Priority Mail Services' $ 9456 § 9015 S 8,443
Parcel Services 5,891 4830 3,516
First-Class Packages’ 3,333 2,782 2,292
Package Services 801 800 810
Total Shipping and Packages revenue $ 19481 % 17427 § 15,061
Shipping and Packages volume:
Priority Mail Services' 1,072 1,062 1,043
Parcel Services® 2,905 2478 1,997
First-Class I‘uckagtc: 1.151 1.028 933
Package Services 620 591 566
5,748 5,159 4,539
sified (0 conform o elassifications used in the current year. These
ys per year: and LSPS
14,
sge Service - Reiail (formerly First-Class Moil Parcels) and Firsi-Class Package Service - Commercial (formerly Firsi-

Partially offsetting the losses of volume and reuerfrom
the traditionally dominant classes, package volume conti
ued to increaseFor the year, Shipping and Packages, the
domestic competitive products, showed an 11.4% volum
increase and generated 11.8% more reveniAs.a group,
competitive products ow produce more revenue than
Standard Mail, and about 7666 FirstClass Mail revenue.

al Af SNRa | bSga

N
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For the year, the USPS reported a net loss of $2.472 bill
less than half its $5.591 billion net loss in FY 2016. By ¢
0N adz t221Ay3 2yte Fd ao
vice had an $814 dition loss in FY 2017, compared to $61
million in income in FY 2016. Significant to these figures
the end of the prefunding mandate for FY 2017 (which w
an unpaid debt of $5.8 billion in FY 2016) and adjustmer
to interest rates (which impacttne 2 & G I £ { SNX
frGSR 62Nl SNEQ O2YL) fAlO0A
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The Postal Service remains burdened with mandated ob
tions that shrinking mail volume is increasingly unable to
support. As the agency stated in kerm 16K

oOur challenge to contain costsasmpounded by the continu-
ing increase in the number of delivery points, which, when

combined with the impact of lower hard copy mail volume, ha|

resulted ina drop in the average number of pieces delivered
per delivery point per day from approximately f&ces in
2007 to 3.6 pieces in 201 reduction of approximately 35%.

oFurthermore, our mail processing and distribution network
was originally designed to provide overnight delivery service
FirstClass Mailvithin specified delivery areas for a much
higher volume of mail than what we process and deliver toda:
FYR GKSNBF2NB (KS ySig2N] Qa
NEBtFGAGS (2 (Bisedu@dtlymery dfour & 2
processing and distribution facilities continue to operate at
much lesghan full capacityé

Though, from a business perspective, the decreasing vol
in the delivery network might argue for reducing delivery
letter and flat mail to five days per week (rather than six,
while offering severday-a week delivery of parceld)erce

resistance from the postal unions and their Congressiong

lies has pushed that notion off the table.

{AYAfIFNI &z GKS t2ail ¢
frastructurec closing and consolidating underutilized pro-
cessing facilitieg hasbeen stalled since 2015, and also

faces opposition from the postal unions and Congress. 1

USPS has indicated it will try to restart the process next
spring, but the likelihood remains that its actions will be
frustrated at every turn by union and patial objections.

The unique obligation

In a section deep in itSorm 106K, the Postal Service high-
lighted the funding levels of the government retirement s
tems of which it is a part and how its contributions aotali-
gations to fund thossystemscomparego those of the rest
of the federal government Not only has th&/SPSfunded its
obligations much more fully than other participants in the

funds, the statutory mandates that @o soc included in leg-

islation such as the 2006 postal reform lgweem some-
what ironic (even hypocritical) given the clear shortfall in
funding by theother government agencies

Postal Service as a
% of the U.S.
Government

(8 in billions) U.S. Government Postal Service

CSRS:

Plan assels S

3168 S
1,056.4
(739.6) S

30.0%

1774

194.1

(16.7)
91.4%

56.0%

Accumulated benefit obligations 18.4%

Unfunded actuarial liability B

% Funded

FERS:

Plan assets $ 5565 §
606.5 1090
(50.0) S 38

91.8% 96.5%

1052 18.9%

18.0%

Unfun

% Funded

In presenting this table, the USPS noted

6When CSRS and FERS data for the Postal Service were ex-
cluded from the 2015 data for US government employers,
takenas a whole, the CSRS plan was less than 17% funded,
while the FERS plan was approximately 91% fundéids is be-
causethe Postal Service funding of CSRS and FERS was gre
than 91% and 96%espectively

In other words, funding théederal retirement gstemsg
g KAOK Aa [/ 2y 8ibd thalavelssitovriaBdve

{ SNJ

primarily because aflisproportionatepayments demanded

al Af SND& 1 dzo6 bSga

from the Postal Service (funded by ratepayers) that have
been sought from other federal agencies (funded througl
the taxpayersupported federal budget).

The customary warnings

At the end of the 9%age report, the Postal Service offere
its sadly regular warnings about its fiscal circumstances:

oOur cash balances have increased by approximately $8 billi
from the reported lowm 2012. This improvement would not
have occurred had the Postal Service not defaulted on the ar
nual PSRHBF prefunding payments from 2012 through 2016
and the RHB normal cost, and RHB, CSRS and FERS amort
payments in 2017 Aside from the defaultghe improvement

is largely attributable to the temporary exigent surchadje
which generated approximateli4.6 billion in incremental rev-
enue from January 2014 through April 10, 20%6.

G428 O2yiAydsS G2 FIO8 OKEftS
mail to electronic alternatives, and we are legally limited under
current law in how we can price our products and streamline o
legacy business model. We are further challenged by onerous
payment requirements for legacy retirement and PSRHBF obli
tions that,barring legislative reform, will continue indefinitely.

& drdrthermore, given our inability to raise cash through the
issuance o&dditional debtwe do not have sufficient cash bal-
ances to meet all of our existing legal obligations, pay down ¢
debt and make all of the critical investments in our infrastruc-
ture that are necessary for operational continuity and that
have been deferred in recent years

GhdzNJ OF&aK olflyO0Sa 6SNB y2i
of retirement health benefits of $3.3 bdn, and the PSRHBF,
CSRS and FERS unfunded liability expenses of $955 million,
billion and $917 million, respectively, in 20X7As of Septem-
ber 30, 2017, past due amounts payable to the PSRHBF tota
$38.2 billion, past due amounts payable to C®R8 $1.7 bil-
lion and past due amounts payable to FERS total $1.4 billion
(although the CSRS and FERS amounts are under appeal);
ever,we have incurred no penalties or negative consequence
resulting from our inability to make these paymettg X

Simila to its comments on other relevant occasions, the
agency once again made its pitch for legislative action:

Awith the anticipated continued migration to electronic com-
munication and transactional alternatives, we continue to pur
suelegislation to reform oubusiness model and streamline
our burdensome regulatory structureSuch changes might in-
cludethe adoption of Postal Serviegpecific economic and de-
mographic assumptions for calculating our pension liabilities,
restoringa portion of the exigent rateuscharge by making it a
part of our rate base, and giving us some additional product
and pricindflexibility.

OAdditionally, reform is needed to establish a set of healthcare
plans within FEHB that would fully integrate with Medicare for
current and futureretirees. We believe such reform would mak:
our retiree health benefits system affordable by largely elimina
ing the unfunded liability previously noted. Although we con-
tinue to inform the Administration, Congress, the PRC and oths
stakeholders of thémmediate and londerm financial chal-
lenges we facaye have no assurances that our requests will re
sult in meaningful reform in the foreseeable futuge

In other wordsas evidenced by the lack of action on the |
form bill that was voted out of committekast springhe
USPS (and the mailing community) need not hold their
ONBIGK gl AGAy3 F2N /2y 3INS
nancial situation.
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Lt 1Aa1a tw/o G2

wWSOASS6 htaQa bPmoT

Last June 28, ditg its statutory requiremento determine
GKS t2adlt {SNIBAOSQa aadzd
vice Retirement System, the Office of Personnel Manage
ment sent the USPS a letter stating that the calculated
amount was $26.9 billion. Accordingly, OPM told the Po:
Servicethatthelli 0 Af AG& aNBadz Ga A
schedule of 27 equal payments of $1,740,954,000 begini
on September 30, 2017, as amortized at the valuation in{
SadG NI GS 2F nodpx: dé Ly @
payment by the end of September.

As tas been the case in the past when other mbitlion
dollar payments were demanded, the Postal Service, lac|
the cash to make those payments, defaulted.

Attachment to Postal S
PRC Docket

UNITED STATES OFFICE OF PERSONNEL MANAGEMENT
Washington. DC 20415

JUN 2 8 207

Joseph Corbett
Chief Financial Officer

Executive Vice President

United States Postal Service

475 L’Enfant Plaza SW — Room 8021
Washington, DC 20260-8021

Dear Mr. Corbett:

OPM is required by statute to make an annual determination of the supplemental liability of the United
S:alc} Postal Service (USPS) for the Civil Service Retirement System (CSRS), Specifically, the statute
provides that by June 15, 2017, OPM must determine the amount of the funding payment for the CSRS
required from the USPS. There was no such CSRS supplemental liability payment due from the USPS
for prior years.

Section 8348(h) of Title 5, U.S.C. provides that OPM will determine, by June 15, 2017, the amount of the
USPS supplemental liability for CSRS as of September 30, 2016. The supplemental liability is required to
be amertized with initial payment by September 30, 2017, to provide for liquidation of the liability by
September 30, 2043, )

OPM has determined that the USPS supplemental liability for CSRS under Section 8348(h) of Title 5,
U.S.C., is $26.9 billion as of Sep 30, 2016. This | liability consists of an actuarial
liability of $199.3 billion as of September 30, 2016, less an asset balance of $172.4 billion (at par value).
The actuarial liability is determined according to the actuarial assumptions recommended at the June 1,
2017 meeting of the Civil Service Retirement System Board of Actuaries. These include demographic
assumptions and economic assumptions that have been revised from the previous valuation. The long
term economic assumptions are: 4.50% interest, 2.50% inflation, and 2.75% general salary increase. A
general salary increase of 2.10% is assumed for FY 2017.

The CSRS supplemental liability of $26.9 billion as of September 30, 2016, results in the establishment of
aschedule of 27 equal annual payments of §1,740,954,000 beginning on September 30, 2017, as
amortized at the valuation interest rate of 4.50%.

USPS is required to pay $1,740,954,000 to the CSRDF no later than September 30, 2017.

T‘lezlis: be adfrjscd‘ that OPM will determine the USPS supplemental liability for the Federal Employees’
Retirement System (FERS) in September 2017. At such time, OPM will determine an amortization
schedule for FERS payments beginning September 30, 2017, in addition to the previously scheduled
amortization amounts.

Any questions regarding these matters should be directed to Tonya Johnson, Associate Chief Financial
Officer, Financial Services, (202) 606- 1531,

_smcerely, (—\ 7
Dinnis D. Coleman
Chief Financial Officer

r—— Recrull, Retain and Honor " vnanaioln.gar

a World Class Workforce (o Serve the American People

Using the applicable basis

For years, the Postal Service has been arguing unsucces
that its liabilities for retirement and health care costs shot
be based on demographic data specific to its workforce,
on data for the federal government as a wholeostl work-
ers generally remain in a similar pay grade throughout th
careers while nospostal feceral employes generally see
their salaries increase significanttile USPS asserteand
postal workers generally die younger than the rest of the
federal workforce.These factors would alteyand presum-
ably lowerci KS | 3Sy 0eQa das. t Odzf |
Though it had rejected such pleiasthe past, earlier this yez
OPM undertook a rulemaking to allow just what the USPS
had been seeking; that process concluded last mgsée
the November 6 issue dflailers Hub News As a result,

al A fHINIRES

the Postal Ser@ S Q &

wS3l NRf Saaz

fAFOAT AGAQEINgS A
USPSpecific assumptionsn a report last May,hte Postal

{ S NI2 A fdSdfIspeticF Generadaid such a recalcula-

GA2y O2dzZ R NBadzZ G Ay (268
much as $10.2 billigrthougha variety of factors, such as i

terest rates and how the various funds are investeal)ld

make that amount smaller or larger.

A second opinion

GKS tz2adart {S

tle relief slip away. In Blovember 13iling with the Postal

Regulatory Commissipthe agency cited a statutory provi

sion that essentially allows the USPS to get a second op

2y htaQa lFaaSaavySyido
oSection 802(c) of th2006 postal reform lawgontemplates
that, upon receiving such a requesbm the Postal Service, the
Commission will procure the services of an actuargravide a
report, which the Commission, after appropriate review and
comment, willsubmit to the Postal Service, OPM, and Con-
gress.OPM then will have the opportunity reconsder its de-
termination in light of the report.

GThe Postal Service believes that all stakeholders would ben
from Commissiomeview of certain assumptions underlying
ht aQa RS SiNFarfichlar thei\Gryindission should
consider whether it is apppriate for OPM to calculate the
CSRSupplemental liability on the basis of governmaemitde
demographic and salamgrowth assumptions, rather than
those specific to Postal Service CSRS employeesraunuit

tants. ht a Q& NUz S& y2¢ NEjedit &b
mographicassumptions when calculating the CSRS supple-
mental liability. OPM has alsexpressly affirmed that its regu-
lations permit the use of postalpecific economiassumptions
when#oing so would be appropriat@The Commission should
conclidethat (1) it is actuarially appropriate (and, indeed pref
erable) to use postadpecificeconomic assumptions regarding
general salary growth; and (2) OPM shorddalculate its June
28 determination using postapecific demographic and salary
growth assumptions.

GThe relevant statute requires the use of possgkcific as-
sumptions in calculating KS t 2adFf { SN¥AO
The statute thus expressly linkst a Q& OF £ Odzt I @
plemental liability to service with the Postal Sengpecfically,
rather than with the Federal government generallyor this
reason, theCommission should find that there is no legal basi
for OPM to use governmesnwide assumptions over postape-
cific assumptions, including a postglecific general salary
growth assumption.

@ Xhe propriety of full use of postapecificassumptions in
CSRS calculations has been recognized by the Administratio
and theOffice of the Inspector General for the Postal Service,
and the Governmenfccountability Office has likewisent its
Bupport [to] using the most accurate numbesssibléln the
O2y GSEG 2F GKS t2adll fThefe®MiBA
stantialINS | a2y 02 0Sft ASZS 0 K-lide h
assumptions overstatestite2 3 G £ { SNIPH.®S Q3
What the PRC will do remains to be seen but, on its face
t2ad0Ft { SNBPAOSQa NXIjdzSai
urges the commission to reach. Of course, even if a sec
2LIAYA2Yy A& aSOdz2NBRXZ |yR A
mentt f fAFOAfAGEZE AGQa | y2
would be any more affordable for the castrapped USPS
GKIFY htaQa 2NAIAYyIE laaSa
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HR Update for Mailers: DOJ MemoranduRestricting Transgender Protection

The following articleDepartment of Justice Releases Memoran-
dum Restricting Transgender Work Protection under Titlés\ly

Chris Antone, a principal in the Dallas office of Jackson Lewis |
al At SNE 1dzoQa [ 02N)/ 2dzyasSt:

On October 4, 2017, Attorney Genedaiff Sessions reverse
GKS 5SLINIYSydG 2F wdzaidAaAOoS
LINPGSOGSR Fa LI NI 2F ¢AdGft
tion against sex discriminatiantaking a position that is
contrary to current guidance from the Equal Hoyment
Opportunity Commission.

LYy I YSY2NI yRdzy NBf SReviSeR
Treatment of Transgender Employment Discrimination
Claims under Title VII of the Civil Rights Act of 4964 {
arz2ya adradSR_GKI G _ &X ¢ halidn
o0FaSR 2y 3SYRSNJ ARSyiGAGexz
position taken by former Attorney General Eric Holder du
ing the Obama AdministrationAccordingly, the Departmer
will take the position that gender identity is not covered u
der Title Vlin all pending and future matters, except wher
controlling lowercourt precedent dictates otherwisdn
these scenarios, Sessions instructs that the issues shoul
preserved for potential further review.

Questions

The memorandum leaves significant gtiens regarding
how transgender and other gender na@onforming individ-
uals are covered by Title VNVhile it acknowledges that Ti-
tle VIl bars sex stereotypes, the memorandum stated
G¢AGES £LL A& y20G LINRPLISNI @
practices(such as sexpecific bathrooms) that take account of
the sex of the employee but do not impose different burdens
2y aAYAfIFINX e aAaddz SR YSYOS
Under this language, it is possible that transgender and ¢
der nontconforming individuals wouldéprotected from
discrimination, but an employer would not be obligated tc
provide accommodations for their gender identity (such g
allowing an individual to use the bathroom or locker roor
consistent with their gender identity).

Moreover, the EEOC is prarily responsible for enforcing 1
teVILECKS 5SLI NUYSyuQa LI2aaiid

guidance from the EEOC, which has stated definitively tt
AYGiSNIINBGas FyR gAft SyFz
tion on sex discrimination as enmpassing employmerdis-
crimination based on gender identity and sexual orientati
At present, this position remains unchanged, although th
99h/ KFra atlrdSR GKFG AG A
orandum.

Best Practices

Claims asserting Title VII vititms on the basis of gender
identity and sexual orientation have grown exponentially
recentyears! OO2NRAYy 3 (G2 GKS 99l
received 1,768 charges in 2016 that alleged sex discrimi
tion related to sexual orientation and/or gendilen-
tity/transgender status.This represented an increase fron
1,412 charges filed in 2015, and 1,100 in 2014.

The Occupational Safety and Health Administration, as v
as the EEOC, mandates that employers allow transgend
employees to use the bathroo that corresponds to that
SYLX 285SQa 3IBEmplRyeiinay BhSosditd affe
a singlestall, separate bathroom facility to all employees,
cluding those individuals who identify as transgender or
in the process of transitioningdowever, emfpyers may
not mandate that transgender employees use separate
bathroom facilities.

Additionally, gender identity is included as a protected cl.
under 19 state and several hundred local afiScrimination
laws.¢ KS 5SS LI NI YSy il 2 FesWdsalaw
unchanged.

If you have any questions regarding this article, or for mc
information or assistance, please contact Chis Antone at
(972) 7283295 orChristopher.atone@jacksonlewis.com

© 2017 Jackson Lewis P.C. This update is provided for ir
mational purposes only. Itis not intended as legal advice
does it create an attorney/client relationship between Jack
son Lewis and any readers or recipients. Reaslsysld con-
sult counsel of their own choosing to discuss how these v
ters relate to their individual circumstanceReproduction in
whole or in part is prohibited without the express written
consent of Jackson Lewis.

Legislators Question USPS Rateslfdbound International Items

During the recenry-concludedmarket dominant rate case
the US Chamber of Commerce submittesixdeenpage
comment aboutthe seldomdebated topicof inbound for-
eign mailrates In its statement, the Chamber claimed thé

oX it has become apparent that tHé&rminal duessystem of the
Universal Postal Union (UPU) has become too distorting to con
petition. As a resulin implementing thétérminal due§system

of the UPU, USPS is inadvertently discriminating against Ameri
merchants and American private carriers in favor of foreign mer
chants and foreign post offices X ¢ KS GAYS KI &
mission to end this inexplicable preference for foreign mail and
packages and unacceptable distortion that unfairly subsidares
eign retailers whavish to sell merchandise to US consumers.
G!'a FENII A O2YYSNDAIE NBEIF G
KS NIYiS aOKSRdzZ S T2 NJ Reighiigd ¢

up to 4.4 pounds (2 kg) or more which are imported into the

al A tHoNSRES

United States via the terminal dues systestablished by the
UPU.... The Chambesubmits that these proposed rates are
unreasonably discriminatory and therefos@lawful under
[statute]. Specifically, the rates fdnbound Letter Post make
an Wndue orunreasonable discrimination among users of the
mailand granttndue or unreasonable preferendgsy
providing foreign post officeand foreign mailers, as opposed
to American carriers and American mailesgbstantially differ-
ent rates for the deliverpf small packets.

GThe proposed rates for Inbound Letter Post are not rates
which USPS is obligéal charge under the 2016 Universal
Postal Convention (UPU Convention). The 2016 UPU Conve
tion, which the US has not certified, is not binding on the
United States government or USPS either as a matter of US |
or international law. ..Without the US being subject to a bind-
ing international agreement, what is binding on USPS, and ol
this Commission, is US postal |2¢v.

November 20, 2017



X Accordingly, the Chamber urgest@ommission, absent a
binding international agreement which the US has certified, to
direct USPS to resolve the unreasonable preferences for foreig
post offices andoreign mailers implied by the proposed rates fo
delivery of Inbound Letter Pogtarticularly the rates for delivery
of inbound small packets.

In itsNovember Qecisiononthe 2 a4 f { SN

prices formarket dominant poducts, the commission side-
a0 SLIISR G Kdllegdtiénk iN vGvivagsa

First, on the matter of alleged dismination of undue pref-
erence in ratesthe PRC said the matter was more approy
ately brought before it as a complaint, and in turn decline
to consider it as part of the price change review.

Second, the commission declined to weigh in on whethe
the Pogal Service was bound under the 2016 UPU conve
tion to charge thdJPU terminal dues rates for inbound let
GSNJ LRzabo wk GKSNE AG 3N

thatA Yy G SNLINBiGAYy3 GKS !'t! Qa
Department, not the USRS the PRC.
Thatmay havedNB Y2 SR GKS ! {// Qa

case, but the Chamber apparently had other courses of &
tion already under way tpursue the matter, as evidenced
by a November 8 letteto the Postmaster General and Sec
retary of State sgned by eleven members of Congress,
GKAOK (KS NBOA LI S yelatdd tcStiel INJ
[Postal Servic@] undercharging foreign posts, especially
China Post, for parcel delivery due to the rate structese
tablished under the Universal Postal Uniog

To bolster their position (and, not coincidentally, that of tf
USCCQC), the writers claimed:

G )& recent letter from the US Department 8fate, dated July
27, 2017, confirms thaftlhe United States has not formally ap-
proved the 2012JPU Conventio@Moreover, it confirms that
the United States has not formally approvetd@U Convention
since the 2008 Convention, which ceased to beliog@n De-
cember 31, 2013It appears, therefore, that as a matter of inter-
national law, neither the United Statesmnthe PostaService is
under an obligation to deliver foreign postal shipments at rates
that are less that thé&ostal Service would charge domestic mail
ers for comparable servicés.

In turn, thelegislators sayingi KS& gSNB aol
alarmed by thist A G dz G A2y ¢ | &1 SR vy
pound questions, essentially seeking an answer (from St
about whether or not the UPU ceentions bear on the
USPS and, if not, whether there is any reason for the Po
{ SNIBAOSQa NBft Al y gSemansettingd S
rates for inbound letter post.
To the State Department, the authoasso sai that they
éstronglyurge you to adopt  lFongéripdsition viskvis the
UPU regarding terminal dues rates, adding that

! yaAt 't/ 2y 3 Nbbathat ribktytheR !

objectives raised ithe previous pointthe United States should

announce that iwill not consider itselbound by the terms of

the 2016 UPU Convention (or future Conventicag) that inthe

future charges for the delivery of inbodrinternational postal

shipments will beestablished in accordance with US taw X €
Several years ago, US representation at the UPU was tri
ferred from the USPS to the Department of Stakéoreo-
ver, the UPU has a oasountry-one-vote system, so, unles:
State takes the hard lineecommended in the letterthe
USP$3nay be unable toefuse tocharge the terminal dues
ratesprescrited by theUPUmajority.

SeptemberResults ABadMonth to End a Bad Fiscal Year

In aperhaps appropriatend to the Postal SéfA QiSrfal
fiscal year, Septemb&a @2f dz¥YS | Yy R NB
marketdominant mailshowed declines that have become
the too familiar pattern Similarly, the upward trend inoom-
petitive productswere insufficientto avoid red ik in the
bottomline. C2 NJ G KS Y 2 y (idp&ating toSwas
$358million, thus ending the fiscal year $646 millianthe
red for the year. As usual, uncontrollable costye a fac-
torT LR aAGABS | RadzaliyYSyda i
sulted in anet loss of 54 million for the month and 3.742
billion for the yearto-date ¢ ironically,still $1.486 billion
better than plannedand less than half of the 2016 loss

Volume and revenue

The volumes oFirstClass Mail, Standard Mail, and Perioc

calsdeclined faser than last monthVolume forSeptember,

comparedto SPLY and YTD:

1 FirstClass Mail: &6 billion pcs4.4% 58.75billion pcs;4.1%YTD.

1 Standard Mail6.54 billion pcs;-9.6% 78.33billion pcs;-3.2%YTD

1 Periodicals447 million pcs,-3.6% 5.30billion pcs-5.1%YTD.

1 Mailing Services (market dominant)t.57 billion pcs-7.4%
142.74billion pcs-3.7%YTD.

1 Shipping & Package Services (competitis@8.6million pcs,
+15.1%;5.75 billion pcs, +14% YTD

9 Total USPS:2115 hillion pcs-6.7% 149.49 billion pcs,-3.1%YTD,

Revenueaesults generallyollowed volumefigures

al Af SND& 1 dzo6 bSga

Revenue for the month to SPLY and YTD:

1 FirstClass Mail: $97billion, -5.3% $25.64billion, -6.8%YTD.

9 Standard Mail: $8.1 billion, -8.29 $16.63billion, -5.7%YTD.

9 Periodtals: $19.1million, -5.6% $137 billion, -8.8%YTD

1 Mailing Services (market dominant): $3billion, -6.7% $46.50
billion, -5.9%YTD.

1 Shipping & Package Services (competitive pBhillion, +3.7%;
$20.47billion, Y11.426 YTD

1 Total USPS: $% billion, -3.0% $69.69billion, -1.1%YTD.

The USPS noted th&eptember2017 had the same numbe
of deliverybut .75 fewerretail daysthan Septembef016.

Expenses and workhours

Totalcontrollablecompensation and benefit costs (849
billion) were2.1% undemplanand 1.2%lower than SPLY for
the month. Total expenses f@eptember($5.710billion)
were 9.5% under plarand 13.P6lower than SPLY, in part
due toyearover-year chages to prefunding obligations.
1 Total workhours1.2% below plan2.6% lowerthan SPLY.
fa2yiKQa SyR & 22¥enipldyees (@Bil03caceer,
141,021non-career)+0.68%compared to lasSeptember
(639,78 employees: 58,908career, 18,881non-career),but
1.1%%fewer careerworkers than a year ago.

Though further paring is neededpmplement, workhours,
and controllable costs anmoving in the right direction.
More detailed data on the next pade
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USPS Preliminary Information (Unauditeq September20171

OPERATING DATA OVEREW Current Period Yearto-Date
Revenue/VolumeyVorkhours (Millions) Actual Plan SPLY |% Plan Vd% SPLY | Actual Plan SPLY [% Plan Vg% SPLY
Operating Revenue

Mail and Services Revenue $5445 $5663 $5616 -3.8% -3.0 $69,588 $70,611 $70,378 -1.4% -1.1%

Government Appropriations $4 $5 $5| -20.09 -20.0% $48 $54 $59| -11.19% -18.84
Total Operating Revenue $5449 $5668 $5621 -3.9% -3.1%| $69,636 $70,665 $70,43 -1.5% -1.19%
Operating Expenses

Personnel Compensation and Benefits $4245 $4316 $4288 -1.6% -1.009 $51,886 $52,082 $51,745 -0.4% 0.3%

22Nl SNBRQ [/ 2YRISyal | $104 $128 $114| -18.8% 8.8 $1415 $1524 $1468 -71.2% -3.6%9

Transportation $558 $585 $543 -4.6% 2.8 $7,238 $7,094 $6,992 2.0% 3.5%

Supplies and Services $306 $359 $271) -14.8% 12.94 $2980, $3,176 $2,755 -6.2% 8.2

Other Expenses $594 $540 $574 10.04 3.5% $6,763] $6,529 $6,677 3.6% 1.3%
Total Controllable Operating Expenses $5807| $5,928 $5,790 -2.0% 0.3%4 $70,282 $70,405 $69,637 -0.2% 0.9%
Controllable Operating Income/Loss -$358 -$260 -$169 -$646 $260 $300

RHB Normal Cost Actuarial Revaluatfon $44 $-- $--| 100.094 100.09 $527 $-- $--| 100.094 100.09

RHB Unfunded Liabilities Amortizatibn $80 $236 $483| -66.19 -83.4% $955| $2840 $5,8000 -66.49% -83.59

FERS Unfunded hilities Amortizatior? $89 $21 $27 NMH NMH $917 $248 $248] NMH NMH

CSRS Unfunded Liabilities Amortization $145 $106 $-- 38.19% 100.09 $1,741) $1232 $-- 413% 100.09

22N SNAQ /®2YLSyal -$474 $-- $30 100.0¢9 NMH -$2,212 $--| $1,214 100.0%4 NMH

Other Rev. Change in Accounting Est. $-- $-- $-- 0.0% 0.09 -- $--| -$1,061 100.0% -100.09
Net Operating Income/Loss -$242 -$622 -$980 -$2,574 -$4,060 -$5,401

Interest Income $7 $6 $2 16.74 100.0% $58 $48 $32 20.8%  81.3%

Interest Expnse $19 $21 $18 -9.5% 100.0%4 $226 $237 $222 -4.6% 1.8%
Net Income/Loss -$254 -$637 -$996 -$2,742]  -$4,249  -$5,591
Other Operating Statistics

Total Mail (excludes all International) 11,574 12,061 12,498 -4.0% -7.49% 142,740 146,668 148,18 -2.7% -3.7%

Total Shipping & Package Services 509 453 442 12.2% 15.24 5,748 5,580 5,159 3.0% 114%

Total International 72 87 84| -17.24 -14.3A4 1,003 1,079 1,005 -7.0% -0.299
Total Mail, Shipping & Package Svcs. 12,155 12,601 13,024 -3.5% -6.7%| 149,491 153,328 154,342 -2.5% -3.1%
Total Workhours! 93 94 95 -1.1% -2.1% 1,164 1,153 1,158 1.0% 0.5%
Total Career Employees 503,103 508,908 -1.1%
Total NonCareer Employees 141,021 130,881 7.7%)
MAIL VOLUME and REVENUE Current period Yearto-Date
Pieces and Dollars (Thousands) Actual SPLY % SPLY Var| Actual SPLY % SPLY Var
CANRUOU /flaa o0SEOf @

Volume® 4,562,29( 4,769,78 -4.49 58,746,93 61,239,07 -4.19

Revenue $1,970,82( $2,081,50¢ -5.39 $25,637,31 $27,507,88] -6.89
Periodicals

Volume® 447,284 464,16 -3.69 5,300,74 5,586,181 -5.19

Revenue . o $119,129 $126,24¢ -5.69 $1374,73 $1506,71¢ -8.8Y
{0 YRINR al Af oSEOf

Volume® 6,538,89¢ 7,234,96 9.6 78,329,26 80,885, 16| 3.2

Revenue ] $1411,92 $1538,864 -8.29 $16,626,14]  $17,621,96) -5.79
Total Mail®6 SE® | £ f LydaQ

Volume® 11,574,404 12,497,61 -71.49 142,740,07 148,177,63| -3.79

Revenue $3,642,80] $3902,81] -6.79 $46,504,72 $49,424,19; -5.99
t Ol 3S { BOad O0SEOD

Volume® 68,041 67,428 0.9 619,88 591,26¢ 4.8

Revenue $78,46] $82,5F -4.9 $801,13 $799,71¢ 0.29
Total Shipping & Package Services

Volume® 508,591 441920 15.19 5,747,564 5,159,27 1149

Revenue $1573,49] $1517,144 3.7 $20,467,31 $18,370,80] 11.49
Total International

Volume® 71,63( 84,428 -15.2 1,002,99 1,004,97; -0.29

Revenue $239,374 $203,40¢ 17.® $2,722,56 $2,674,42¢ 1.8
Total Mail, Shipping & Package Svcs.

Volume® 12,154,63: 13,023,95 -6.7% 149,490,63 154,341,88; -3.1%

Revenué $5455,67% $5,623,361 -3.0% $69,694,60 $70,469,42, -1.19
EXPENSES OVERVIEWN Current Period Yearto-Date
Dollars (Millions) Actual Plan SPLY | % Plan Var| % SPLY V{ Actual Plan SPLY | % Plan Vai % SPLY V
Controllable Pers. Comp. & Benefits| $4349  $4444] $4402 -2.1% -1.299 $53,301 $53,606 $53,213 -0.6% 0.2%9
Total Pers. Comp. & Benefits $4,233 $4,806 $5,213 -11.9% -18.84 $55,229 $57,926 $60,475 -4.7% -8.7%
Total NonrPersonnel Expenses $1458  $1484| $1388 -1.8% 5.0 $16,981 $16,799 $16,424 1.1% 3.4%
Total Expenses (incl. interest) $5,710  $6311 $6,619 -9.5% -13.°4 $72,436 $74,9€2| $77,121 -3.4% -6.190
WORKHOURS? CurrentPeriod Yearto-Date
Workhours (Thousands) Actual Plan SPLY | % Plan Var| % SPLY V{ Actual Plan SPLY | % Plan Vai % SPLY V
City Delivery 34,451 34,489 34,769 -0.1% -0.9%q 428,457 423,358 422,214 1.2% 1.5%
Mail Processing 15,624 15,900 16,589 -1. 7% -5.84 203,422 200,572 205,68¢ 1.4% -1.1%
Customer Services & Retail 12,408 12,938 13,117 -4.1% -5.494 161,253 159,651 161,087 1.0% 0.1%
Rural Delivery 16,195 15,979 15,947 1.4% 1.694 197,574 194,257 191,806 1.7% 3.0%
Other 13,961 14,420 14,668 -3.2% -4.84 173,208 174,725 176,764 -0.9% -2.0%
Total Workhours 92,639 93,726| 95,090 -1.2% -2.6%9 1,163,909 1,152,563 1,157,564 1.0%) 0.5%

1/ SeptembeR017 had the same delivery anth lessetail days compared tBeptembeR016. Septembelf TD had 1 less delivery andSless retail day compared to SPEXumbers may
not add due to rounding and/or adjustments. Percentages calculated using unrounded nifib&rsmount includes estimated cash outlays including administrativé/Tss repre-

sents norcash adjustmeis; the impact of discount and inflation rate changes and the actuarial revaluation of new and existing/€asesampling portion of the RPW system is designed

to be statistically valid on a quarterly and annual ba8lscludes Total Market DominaServices, Other Market Dominant Revenue, and excludes all Internatimeiiides Total Competi-
tive Services, Other Competitive Revenue, and excludes all Intern&lackldes investment and interest income. The differences between SPLY SRLYT&enues above and in the

preceding chart are due to additional statistical data available at each qeuamter®/ This represents the OPM amortization expense related to the actuarial revaluation of the Federal Em-

ployee Retirement System (FERS) Seivice Retirement System (CSRS) and Postal Service Retiree Health Benefit Fund (PSRHBF) liabilities. Theisecicedaseeiw@d from OPM in

2017. RHB SPLY represents the portion of the $5.8 billion due September 3% ZIHi6.represets the prorated amortization expense over the OPM'S previous estimate provided in

October 2016, due to revised actuarial assumptiddsIF = Not Meaningful Figure, percentages2@0% or greater or division by zero.
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Miscellany

Letter to Santa Reminder aboutife transfer

TheMailers Hub Newsffice gets a lot of email, but a recef On August 17, the Postal Service isbaaotice extending t
message; actually, a letter to Santqwas different. In what| November 30 a previous deadline for customers using nt
may be a reflection of the sentiment of mahyy” (i K S |secure FTRor file transfer Given that the deadline is only
positionthis2y S Aa FalAy3 ¥F2NJ 2dtendaysaway, the message is repeated below

Dear Santa,

Thiy ear | dm not asking f
All 'l want for Christmas is for my boss to understai
to value me and the position | hold. Santa please

My 1T ife is no fun. rpoétal
affairs. | try to manage the relationship between
and the Post al Service

customer and, to make things worse, my boss be
Service should bend over backwards for usranae
want becauge \wee customer.

In the middle of this,
lions every month with the USPS, while working ar
rules and regulations, and trying to do everything t

For examplet, t@ans all the documents being sub
be corrédirst, of course, because it affects our cu
we get the lowest postage rate and save the mos
but also because if we make mistakes the USPS
struggledget my company to full service, elnductic
Seamless Acceptance; the savings from just the
is better than $9,000 a month! And, so far, after t
Seaml|l es s, wedve avoide

Along the way, | also train peoplépaxritesagn an
Post al Serviceds arcan

Finally, when the infamous scorecard lights up, |
the other departments
with me either, e vtdon myt
company.

Inarecent meetingplleagr@mmextthat, when | retir
the company will just replace me with someone a
salary and go back to dealing with the post office
He had no understanding of what | do.

Theact is, Santa, that waagrayof the industry must
along the younger generation and teach them evg
know, make them apprec
and skill that we apply as postal affairs will be los
andnailing companies each will go off in their owr
and none will work together to keep the rules fair
or to keep us all in husiness

So, Santa, could you please get mailing company
USP8who have no appreciatch fmthéto at least
have a little appreciation for the people &likeemdéd
who get it from both sides? All we want is a hug
sional thanks.

Candt we get a little
Thank you.
A Lonely Postal Affairs Person

al Af SNR& | dzo b
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IMb Tracing Supert for File Transfer Protocol (FTP) Extendec

The Postal Service has extended the date for IMb Tracing an
formed Visibility (IV) for customers who utilize neecure FTP
from September 30, 2017 to November 30, 2017 to allow the
more time to transitiorto secure options within Informed Visi-
bility (IV). On December 1, 2017 the Postal Service will no
longer support FTP for mailers enrolled in IMb Tracing or In-
formed Visibility (IV) and all users must have converted to a ¢
cure option within IV.

The IV aplication has functionality to assist the mailing indust
to transition to SFTPMigration documentation for IV is availa-
ble on both PostalPro under Informed Visibility (https://post-
alpro.usps.com/visibilisand-tracking/informedvisibility-iv) or
RIBBs https://ribbs.usps.gov/index.cfm?page=informed_visi
bility. The Informed Visibility Help Desk can be contacted at
InformedVisibility@usps.gder additional information.

USP<S&riticized for late delivery

The Postal Service has been criticized for |aiévdry on

two occasions of consequerce

{ Virginia ballots.! & N5 LJ2 NIi SR WEORzléctioK df-
ficials areconsidering what to do about absentee ballots that
were not delivered on time by the Postal Service. At least on
person commenting on thsituationclaimed that the delay was
related to service standard changes for Fitsass Mail thaprevi-
ouslywere implemented by the USP8bout 55 ballots were de
livered late to Stafford County, and 158 more to Fairfax Cqun
potentially impacting closely contested races
TheVirginia Department of Elections has set a deadline of the
Tuesday before election day for absentee votersnail in their
ballets but some commenters have observed that it may be n
essary to make that date earlier to avoid problemsted to
Postal Service processing and delivery.

fAmazongroceries¢ KS t 2&a 01t { SNBAOSQ
grocery delivery in several metropolitan areas has apparently
failed to satisfy who appears to be its primary customer.
As reported byRecodeAm T 2y G NBOSyifé& |y
ruptly shut down the Amazon Fresh grocery delivery service in
LI NIa 2F yAyS aidl i32y SOSNE? (
G2t R (KS Lzt AOFGAZ2Y (KIlEdnthe!
Y t { o Kedspansibieor delivering Amazon Fresh orders t
customers in most, if not all, of the affected delivery aréas.
oSpecifically, Amazon officials have told several food brands
the USPS had delivered an unreliable experience to custome
with too many late or mised deliverie® ¢ [ I GtRehfrgsh
food delivery options in these areas, Amazmledthe service.
¢KS | NI A Of SnagdrsinSide Arhazdn drresh Ware-
houses have also cited the Postal Service relationship as a re
for scaling back the debvy servicd® Xomewfofkers were told
that Amazon balked at new delivery rates USPS was going tc
charge[and in]another case, workers were told that the Posta
{ SNBAOSQa AylLoAfAlte (2 RStA
was a problent
Amazon is ariticalcustomerof the Postal Serviceeportedly
providing the impetus for Sunday package deliyerytow this
AYLI OlGa GKS ¥ dzi dzNdts |&ger relakoBship
with the USP&mains to be seen.
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All the Official Stuff

Federal Regiter
Postal Service

NOTICES

Novenber 8: Product Changf]: Priority Mail Express, Priority Mail, and
FirstClass Package Service Negotiated Service Agreebi@85;Priority
Mail Negotiated Service Agreemebi 884

Novenber 14: Product ChangePriority Mail Express, Priority Mail, and
FirstClasPackage Servidéegotiated Service Agreemes2949.

November16: Product Change [2Priority Mail Negotiated Service Agree
ment[2], 53532

PROPOSED RULES

[None]

FINAL RULES

[None]

Postal Regulatory Commission
NOTICES

Novenber 9: New Postal Product$207452075
November T7: New Postal Product§4422
PROPOSED RULES

[None]

FINAL RULES

[None]

Postal Bulletin(PB 22480, November »

1 Thefollowing Labeling List changes are fAugust and Septem-
ber 2017. These chages have not been issued in any previou;
edition of the Postal Bulletin Labeling List changes for Octobe
November, and December will be published in subseqeelit

tions of thePostal Bulletin EffectiveAugust 1 Labeling Lists

L0O06, L007, L012, ah®06 are revised to reflect changes in mi
processing operations. Mailers are expected to label accordi
to these revised lists for mailings that are inducted on or after
August 1, 2017, effective date through the September 30, 20.
expiration date

1 EffectiveJanuary 212018, DMM503, 507, 509, and the Index
are revisedas we continue our DMM simplification initiative,
without changes to standards, to make it quicker, easier, and
more convenient to useSpecifically, section 503.11 will be re-
numbered as section 507.10, and section 503.12 will be renui
bered as section 509.Relocation of these services will align
each service with the correct part.

1 EffectiveJanuary 21 DMM 503is revisedo reflect the elimina-
tion of four extra service forms aedain retail offices.On Sep-
tember 25, 2017, the Postal Service announced that it will lev
age its existing technological capabilities at all Retail System:
Software (RSS) offices, to print certain extra service labels ar
ceipts at the retail counterX As a result, the Postal Service wil
eliminate from all RSS offices and RSS business partner
equipped Contract Postal Units: PS Form 3&i8)red Mail Re-
ceiptg $500 and UnderPS Form 381B,Insured Mail Receigf
Over $500PS Form 3804&Return Rceipt for Merchandiseand
PS Form 15%ignature Confirmation Receipthe printed forms
will still be available for use abn-RSS officesThe Postal Ser-
vicealsowill update Quick Service Guide 503 to include these
visions and correct the insurae@mounts in the DMM Forms
Glossary for PS Forms 3813 and 3B1&lthough we will not
publish these revisions in the DMM until January 21, 2018, th
standards are effective immediately.

DMM Advisory
November 6 November DMM Update.

USPS Industry Aler

November 6, 2017

Mail.dat and Mail.xml Master Statements with Additional Postage

Issue: For Seamless Master/Child postage statements that are-fn#dized, the additional postage due on the child statements is not being autom
cally withdrawn from lhe additional postage due permit accoutW/hen a postage statement is submitted with metered postage applied, additional
age may be due for the difference between rate applied to the piece and actual per piece cost after presort prepHratgmsage statement has bott
a Master and Child statement the additional postage due is not being withdrawn from the child statements additional postpgendt account.This
does not impact any other adjustment transaction types, pestage assessments verification failures.

Fix: The fix is to modify the Seamless aditwalization logic to deduct the additional postage due on the child statemans will deploy this change or
Tuesday, November 7, 201This will not require a PostalOwatage. A Data Repair will be deployed on Sunday, November 12,,26Tdllect the
postage due for postage statements that have Master and Child statements submitted with metered postage applied, wherabgogiage was due
for the difference between rate apgld to the piece and actual per piece cost after presort preparatiopacted between Sunday, October 29, 2017
and Tuesday, November 7, 2017.

November 8, 2017
PRC Approves Proposed Competitive Rate Price Changes for January 2018

On Qrtober 6, 2017 the Postal Service filed notice with the PRC concerningeshin prices for competitive product¥esterday, the PRC approved th
proposed changes which are scheduled to take effect on January 21, 26¥8adi KS Fdzt t 2NRSNE LJX S &S @graxri
https://lwww.prc.gov/docs/102/102422/Order4208.pdf

November 10, 2017
PRC Approves Proposed Mark@bminart Price Changes for January 2018

On October 6, 2017 the Postal Service filed notice with the PRC concerning changes in prices fatamankett products. Yesterday, the PRC appro
the proposed changes which are scheduled to take effect on JanuarpPa, 22 NB I R 0KS Fdzf t 2NRSNE LX SIas
https://www.prc.gov/docs/102/102460/Order4215.pdf

November 14, 2017
USPS Finance®2017 YeatEnd Results Reported

The WBSPostal Service reported revenue of $69.6 billion for fiscal year 2017 (Odtppet6g Septembei30, 2017), a decrease of $1.8 billion compare
the prior year. The lower revenues were driven largely by accelerated declines inthéarss and Marketg Mail volumes

al Af SND& 1 dzo6 bSga Novenber 2, 2017
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financial stability.We are taking actions to control costs and compete effectif@lyevenues in addition to legislative and regulatory refoe continue
to optimize our network, enhance our products and services, and invest to better serve the Americarg public.

Brennan stressed that the path forward for a financially stable futoust also include urgent actions needed outside of the Postal S@doatrol. They
include advancement and passage of the postal reform provisions containg®786in the 118 Congress and the adoption by the Postal Regulz
Commission of a newricing system as part of its 4@ar pricing review, enabling the Postal Service to generate sufficient revenues to cover our ¢

November 17, 2017
Mailer Cutover from IMb Tracingat Informed Visibilityis November 30, 2017

Mailers who currently rely on IMb Tracing exclusively for their mail visibility needs are encouraged to migrate to Infisibikisi by NovembeBO,
2017. Informed Visibility provides mailers with a convenient, sirgglarce for their mail visibility needgproviding near reatime expanded visibility as
mail moves through the mail stream, increasing the value of mail and enabling Postal Bestareers to better plan their mailing campaigns and re-
sources.|V also enables customers to obtain visibility through online downloads.

The Postal Service is targeting retirement of IMb Tracing by December 31, @il@rs who elect not to cutover fronMb Tracing to IV will have to
pursue their mail visibility needs through alternative methotlghile assisting customers with conversion, an issue was identified and related to se
IV customers internal processing of the scan data files received o

For more detailed issue information, please reference the attached PDF
For any IV issues please contact Kevin Bray via enka@Vet.p.bray@usps.gaw by phone at 40492-3141.

For additional informton about IV and the migration, refer to tH¥ Migration Overvievand other available technical resources found on the
IV PostalPravebpage.

For questions, or to get help setting up a secure data transfer method, please contact the IV Help B&3%2883150, Option #2, oinformedVisibil-
ity@usps.gov

Calendar
2017 . . :
December5-6 ¢ MTAC Meeting, USPS Headquarters March 2325 ¢ Mailers Hub/NAAD/MFS8W Joint Conference, Dallas T.
December 7 Webinar (NAAD I’105ting) 1pm ET May 69 ¢ National Postal Forum, San Antonio TX
2018 June 1214 ¢ MTAC Meeting, USPS Headquarters
Januaryl8 ¢ Webinar (Mailers Hub hosting), Lpm ET September 225 ¢ Mailers HUb/NAAD Legislative Affairs Conf., Alexavh
February 2/March 1¢ MTAC Meehg, USPS Headquarters October 24 ¢ MTAC Meeting, USPS Headquarters

November 2729 ¢ MTAC Meeting, USPS Headquarters

Thanks to Our Supporting Partnsr
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COOADINATED DIRECT MARKETING PLATFCAM

Thanks to Our Marketing Partner Associations

d
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National Association of Advertising Distributors, Inc.

Advancing Graphic Comn

Mailers Hub New# is produced by Mailers Hub LLC andviled to subscribers as part of their subscription.
No part ofMailers Hub Newmay be reproduced or redistributed without the express consent of Mailers Hub LLC. For subscrip
other information contact Mailers Hub LLC at info@MailersHub.com. rigbp® 2017 Mailers Hub LLC. All rights reserved.
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| FIRSTCLASS MAIL |
SINGLPIECE ($)

Letters®: 2 Retail
Weight Machinable| Machinable | Residual | Non-mach. | Non-mach. Keys & ID
not over (0z.] Stamped Metered | Machinable? | Stamped Metered QBRM Flats® Parcels * Devices

1 0.50 0.47 0.51 0.71 0.68 0.485 1.00 3.54
2 0.71 0.68 0.51 0.92 0.89 0.695 1.21 _ 3.54
3 0.92 0.89 0.51 1.13 1.10 N/A 1.42 _Retalil 3.54
35 1.13 1.10 0.51 1.34 1.3 N/A 1.63 (fggfglge 3.54
4 N/A N/A N/A N/A N/A N/A 1.63 Class Mail 3.54
5 N/A N/A N/A N/A N/A N/A 1.84 parcels werel| 372
6 N/A N/A N/A N/A N/A N/A 2.05 transferred to 3.90
7 N/A N/A N/A N/A N/A N/A 2.26 competitive 4.08
8 N/A N/A N/A N/A N/A N/A 2.47 products 4.26
9 N/A N/A N/A N/A N/A N/A 2.68 effective 4.44
10 N/A N/A N/A N/A N/A N/A 2.89 Sep‘ﬁ‘gef 31 462
11 N/A N/A N/A N/A N/A N/A 3.10 4.80
12 N/A N/A N/A N/A N/A N/A 3.31 4.98
13 N/A N/A N/A N/A N/A N/A 3.52 5.16

14 N/A N/A N/A N/A N/A N/A N/A N/A <llbor<2lb:

15 N/A N/A N/A N/A N/A N/A N/A N/A applicable Pr|

ority Mail Re:

<16 N/A N/A N/A N/A N/A N/A N/A N/A tail Zone 4

rate + $ 0.84

t The price for singlpiece, one, two, or three ounce letters also applies to sales of Forever stamps and ForevenB®émand indicia at
the time of purchase, as specified by tRestal Service. The price for a Forever additional ounce stamp is the difference between th
ounce price and the-bunce price.

2 A handling charge of $0.01 per piece applies to fore@iggin, inbound direct entry mail tendered by foreign postal operat subject to
the terms of an authorization arrangement.

3 This price applies only to residual machinable letters derived from a mixed weight presort mailing, and only when themediidgare-
flects the weight levels included in the mixed weight présnailing. In all other cases, singleece machinable metered letter rates appl

4 Pickup on Demand, per stop: $22.00.

Postcards

Each $0.350 | QBRM, ea. $0.335 | Double cards, each $0.700

5 The price for singkpiece postcards also apes to sales of stamped cards marked with Forever postage, at the time the stamped car
purchased. The price also applies to Forever postcard stamps. A handling charge of $0.01 per piece appliesaodiorgigmound di-
rect entry mail tenderedby foreign postal operators, subject to the terms of an authorization arrangement. Such inbound direct ent
cannot include singlpiece Double Cards.

Share Mail Letters and Postcarfiénaximum weight 1 ounce)

Share Mail letters, each $0.3 | Share Mail postcards, each $0.43

6 To qualify for Share Mail, customers must meet and comply with all eligibility requirements of the program. Share Meal qllalifying
customer to distribute preapproved mailpieces that contain an Intelligenaivbarcode (IMb) and that can be mailed without prepaymen
postage. Postage is collected when a-gpproved mailpiece is placed in the mailstream and scanned during processing. Customers
party to a current Alternate Postage Marketing Agregrn(Marketing Agreement) as of December 31, 2016 may continue to distribute
YEGS t2adr3S YIAELASOSE F2NJ GKS RdzNI A2y 2F GKFG | IS Sogtl
38 NI GS¢ &Kl f ftheprbvailing Share/Nailratelmiost sedeiitli approved by the Postal Regulatory Commission.

PRESORTED ($)
Annual presort mailing fee $ 225.00

Weight Letters Flats
1 * 1 *
not over . Al.Jt.Omatlon Mixed Machin- Nqnma Residual . A'.Jt?matlon Mixed Nonquo-
(0z.) 5-Digit | 3-Digit | AADC AADC able | chinable 5-Digit | 3-Digit ADC ADC mation
1 0.378 N/A 0.408 0.424 0.458 0.668 0.510 0.474 0.593 0.632 0.705 0.799
2 0.378 N/A 0.408 0.424 0.458 0.668 0.510 0.684 0.803 0.842 0.915 1.009
3 0.378 N/A 0.408 0.424 0.458 0.668 N/A 0.894 1.013 1.052 1.125 1.219
35 0.378 N/A 0.408 0.424 0.458 0.668 N/A 1.104 1.223 1.262 1.335 1.429
4 N/A N/A N/A N/A N/A N/A N/A 1.104 1.223 1.262 1.335 1.429
5 N/A N/A N/A N/A N/A N/A N/A 1.314 1.433 1.472 1.545 1.639
6 N/A N/A N/A N/A N/A N/A N/A 1.524 1.643 1.682 1.755 1.849
7 N/A N/A N/A N/A N/A N/A N/A 1.734 1.853 1.892 1.965 2.059
8 N/A N/A N/A N/A N/A N/A N/A 1.944 2.063 2.102 2.175 2.269
9 N/A N/A N/A N/A N/A N/A N/A 2.154 2.273 2.312 2.385 2.479
10 N/A N/A N/A N/A N/A N/A N/A 2.364 2.483 2.522 2.595 2.689
11 N/A N/A N/A N/A N/A N/A N/A 2.574 2.693 2.732 2.805 2.899
12 N/A N/A N/A N/A N/A N/A N/A 2.784 2.903 2.942 3.015 3.109
13 N/A N/A N/A N/A N/A N/A N/A 2.994 3.113 3.152 3.225 3.319

7 This price applies only to residual rhaable letters derived from a mixed weight presort mailing, and only when the residual mailing
flects the weight levels included in the mixed weight presort mailing. In all other cases;@eggenachinable metered letter rates appl
Postcards *
EacH $0.257 N/A | $0.26§ $0.274 $0.28d
* Discount, for each automation postcard, letter, or flat that meets the standards for theefulte Intelligent Mail option, per piece, $0.003.
Move update assessment charge, pieces excegttirerance, per piece $0.08
Picture Permit Imprint Indicia, per pieges0.01

Produced by Mailers Hub; unauthorized reproduction prohibited. © 2017 Mailers Hub LLC




PRC APPRED MARKET DOMINANT PRICES TO BE EFFECTIVE JANUARY 21, 2018 |

USPS MARKETING MAIL

Annual fee¢ $225.00
Customized MarketMail, per piece $0.451 (Commercial), $0.334(Nonprofit)

Picture Permit Imprint Indicia, per piece$0.021
Auto letters or auto, HD, or CR flats that meet the standards for the Intelligent Mail$gltvice option, discount per piece $0.001
Move update: Assessment charge, per piec&0.08; Noncompliance charge, per piec&0.070

Commercial Rate ($)

Nonprofit Rates ($)

DESTINATION ENTRY RATES DESTINATION ENTRY RATES
|None NDC | SCF | DDU |None NDC | SCF | DDU
LETTERS
CARRIER ROUg Rieces weighing 3.5 0z. (0.21875 Ib.) or less (* except 4.0 0z. (0.25 Ib.) or less for nonautomation)
Basic 0.292 0.265 0.257 N/A Basic 0.210 0.183 0.175 N/A
High Density 0.200 0.178 0.172 N/A High Density 0.118 0.096 0.090 N/A
High Density Plus 0.196 0.174 0.168 N/A High Density Plus 0.117 0.095 0.089 N/A
Saturation 0.186 0.164 0.158 N/A Saturation 0.111 0.089 0.083 N/A
Nonauto HD * 0.248 0.208 0.194 N/A Nonauto HD * 0.166 0.126 0.112 N/A
Nonauto HD Plus * 0.227 0.187 0.173 N/A Nonauto HD Plus * 0.144 0.104 0.090 N/A
Nonauto Saturation* 0.219 0.179 0.165 N/A Nonauto Saturation* 0.136 0.096 0.082 N/A
AUTOMATION Pieces weighing 3.5 ounces (0.21875 Ib.) or less
Mixed AADC 0.287 0.263 N/A N/A Mixed AADC 0.172 0.148 N/A N/A
AADC 0.274 0.250 0.243 N/A AADC 0.159 0.135 0.128 N/A
5-Digit 0.251 0.227 0.220 N/A 5-Digit 0.136 0.112 0.105 N/A
NONAUTOMATIOKMachinabk pieces weighing 3.5 ounces (0.21875 Ib.) or less, and nonmachinable pieces weighing 4.0 ounces (0.25 IK
Mxd AADC (Mach) 0.300 0.276 N/A N/A Mxd AADC (Mach) 0.185 0.161 N/A N/A
AADC (Machinable) 0.287 0.263 0.256 N/A AADC (Machinable) 0.172 0.148 0.141 N/A
Mxd ADC (Nonmach) 0.646 0.622 N/A N/A Mxd ADC (Nonmach) 0.531 0.507 N/A N/A
ADC (Nonmach) 0.573 0.549 0.542 N/A ADC (Nonmach) 0.458 0.434 0.427 N/A
3-digit (Nonmach) 0.550 0.526 0.519 N/A 3-digit (Nonmach) 0.435 0.411 0.404 N/A
5-digit (Nonmach) 0.479 0.455 0.448 N/A 5-digit (Nonmach) 0.364 0.340 0.333 N/A
FLATS Pieces weighing 4.0 ounces (0.25 Ib.) or less
CARRIER ROUTE
Basic (other pallet) 0.295 0.265 0.257 0.246 |Basic (other pallet) 0.213 0.183 0.175 0.164
Basic (&digit pallet) 0.276 0.246 0.238 0.227 |Basic (Higit pallet) 0.194 0.164 0.156 0.145
High Density # 0.248 0.208 0.194 0.185 |High Density # 0.166 0.126 0.112 0.103
High Density Plus # 0.227 0.187 0.173 0.164 |High Density plus # 0.144 0.104 0.090 0.081
Saturation # 0.219 0.179 0.165 0.156 |Saturation # 0.136 0.096 0.082 0.073
Saturation EDDM# 0.220 0.180 0.166 0.157 |Saturation EDDM # 0.137 0.097 0.083 0.074
Sat EDDM Retail N/A N/A N/A 0.178 |Sat EDDM Retail N/A N/A N/A N/A
#-Surcharge for use of detached address lahedshc $0.036 #-Surcharge for use of detached address labels, €8h036
AUTOMATION
Mixed ADC 0.598 0.557 N/A N/A Mixed ADC 0.432 0.391 N/A N/A
ADC 0.567 0.526 0.514 N/A ADC 0.401 0.360 0.348 N/A
3-digit 0.500 0.459 0.447 N/A 3-digit 0.334 0.293 0.281 N/A
5-digit 0.393 0.352 0.340 N/A 5-digit 0.227 0.186 0.174 N/A
NONAUTOMATION
Mixed ADC 0.634 0.593 N/A N/A Mixed ADC 0.468 0.427 N/A N/A
ADC 0.602 0.561 0.549 N/A ADC 0.436 0.395 0.383 N/A
3-digit 0.550 0.509 0.497 N/A 3-digit 0.384 0.343 0.331 N/A
5-digit 0.466 0.425 0.413 N/A 5-digit 0.300 0.259 0.247 N/A
PARCELSPieces weighing 3.3 ounces (0.2063 Ib.) or less
MARKETING
Mixed NDC * 1.577 N/A N/A N/A Mixed NDC * 1.440 N/A N/A N/A
NDC * 1.243 1.193 N/A N/A NDC * 1.106 1.056 N/A N/A
SCF * N/A 0.879 0.829 N/A SCF * N/A 0.742 0.692 N/A
5-digit N/A 0.786 0.736 0.691 |5-digit N/A 0.649 0.599 0.554
* Surcharge, nonbarcoded pieces, unless sorteddigis ZIPs, each $0.058 * Surcharge, nonbarcoded pieces, unless sorteddigibZIPs, each $0.058
IRREGULAR
Mixed NDC * 1.637 N/A N/A N/A
*
Commercial rate Standard Madgular and irregulapar- ggg* 1N:;’27 éggg 0%'8‘1 m;ﬁ
cels are now among the competitive products. 5-digit N/A 0.793 0.739 0.699
* Surcharge, nonbarcoded pieces, unless sorteddigibZIPs, each $0.058

Produced by Mailers Hubnauthorized reproduction prohibited.
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USPS MARKETING MAIL

Commercial Rates |$

Nonprofit Rates ($)

DESTINATION ENTRY RATES DESTINATION ENTRY RATES
None NDC SCF DDU None NDC SCF DDU
per pc.+ per Ib. per Ib, per Ib, per Ib per pc.+ per Ib. per Ib. per Ib. per b
FLATS Pieces weighing more than 4.0 ounces (0.25 Ib.)
(Including carrier route letters weighing over 4.0 ounces; not eligible for DDU entry; preparation as letters required)
CARRIER ROUTE
Basic (other pallet) | 0.120 0.698 0.578 0.546 0.502 |Basic (other pallet) | 0.081 0.528 0.408 0.376 0.332
Basic (5D pallet) 0.101 0.698 0.578 0.546 0.502 |Basic (D pallet) 0.062 0.528 0.408 0.376 0.332
High Density # 0.096 0.609 0.448 0.393 0.357 |High Density # 0.057 0.436 0.275 0.220 0.184
High Density Plus # 0.075 0.609 0.448 0.393 0.357 |High Density Plus# 0.035 0.436 0.275 0.220 0.184
Saturation # 0.067 0.609 0.448 0.393 0.357 |Saturation # 0.027 0.436 0.275 0.220 0.184
Saturation EDDM#| 0.068 0.609 0.448 0.393 0.357 |Saturation EDDM#| 0.028 0.436 0.275 0.220 0.184
#- Surcharge for use of DALs, eg$0.036 #- Surcharg for use of DALs, eag!$0.036
AUTOMATION
Mixed ADC 0.374 0.894 0.731 N/A N/A |Mixed ADC 0.241 0.764 0.601 N/A N/A
ADC 0.343 0.894 0.731 0.683 N/A  |ADC 0.210 0.764 0.601 0.553 N/A
3-digit 0.276 0.894 0.731 0.683 N/A  |3-digit 0.143 0.764 0.601 0.553 N/A
5-digit 0.169 0.894 0.731 0.683 N/A  |5-digit 0.036 0.764 0.601 0.553 N/A
NONAUTOMATION
(Including saturation, high density plus, and high density letters weighing over 4.0 ounces,
and carrier route letters weighing over 3.5 ounces but not more than 4.@aas;not eligible for DDU entry; preparation as letters required)
Mixed ADC 0.410 | 0.894 | 0.731 N/A N/A~ [Mixed ADC 0.277 | 0.764 | 0.601 N/A N/A
ADC 0.378 0.894 0.731 0.683 N/A  |ADC 0.245 0.764 0.601 0.553 N/A
3-digit 0.326 0.894 0.731 0.683 N/A  |3-digit 0.193 0.764 0.601 0.553 N/A
5-digit 0.242 0.894 0.731 0.683 N/A  |5-digit 0.109 0.764 0.601 0.553 N/A
PARCELS
MACHINABLE Pieces weighing more than 3.5 ounces (0.21875 Ib.)
. . Mixed NDC * 1.308 1.057 N/A N/A N/A
Commercial rate machifée parcels are now amon NDC * 0.912 1.057 0.812 N/A N/A
the competitive products. 5-digit 0.626 N/A 0.812 | 0549 | 0.352
* Surcharge, nonbarcoded pieces, unless sorteddigibZIPs, each $0.058
MARKETING Pieces weighing more than 3.3 ounces (0.2063 Ib.)
Mixed NDC * 1.340 1.150 N/A N/A N/A |Mixed NDC * 1.246 0.941 N/A N/A N/A
NDC * 1.006 1.150 0.905 N/A N/A  |NDC * 0.912 0.941 0.696 N/A N/A
SCF * 0.692 N/A 0.905 0.663 N/A  |SCF* 0.598 N/A 0.696 0.454 N/A
5-digit 0.599 N/A 0.905 0.663 0.445 |5-digit 0.505 N/A 0.696 0.454 0.236
* Surcharge, nonbarcoded pieces, unless sorteddigis 2Ps, eacly $0.058 * Surcharge, nonbarcoded pieces, unless sorteddigibZIPs, each $0.058
IRREGULARPieces weighing more than 3.3 ounces (0.2063 Ib.)
Mixed NDC * 1.419 1.057 N/A N/A N/A
Commercial ratérregularparcels are now among NDC * 1.169 1.057 0.812 N/A N/A
the Competitive products_ SCF .* 0.788 N/A 0.812 0.549 N/A
5-digit 0.626 N/A 0.812 0.549 0.352

* Surcharge, nonbarcoded pieces, unless sorteddigibZIPs, each $0.058

SATURATION/CARRI

Surcharge for use of detached address labels, e$6h036

ER ROUTE (Simple Samples)

Mailing Vdume Tier Sat/Every Door CR/Targeted |Mailing Volume Tiet Sat/Every Door CR/Targeted
Small | Large | Smallt | Large Smallt | Large? | Small* | Large
0-200,000 0.295 0.339 0.408 0.452 |0-200,000 0.221 0.255 0.306 0.339
200,001 and above 0.283 0.338 0.396 0.441 |200,001 and above 0.213 0.247 0.298 0.331
Handling fee: Handling fee:
DNDC pallet/2ligit presort 51.643 51.643 DNDC pallet/2ligit presort 41.314 41.314
DNDC pallet/sligit presort 83.970 83.970 DNDC pallet/sligit presort 67.176 67176
DSCF pallet/fligit presort 39.342 39.342 DSCF pallet/fligit presort 31.586 31.586
t3c;r|?/ sp:clzllft presort, per car- 7.032 7.032 3-D plit presort, per carton/sac 5.730 5.730

1 Small: not more than 6 inches long or 4 inches high or tlemthick.

2 Large: more than 6 inches long or 4 inches high or 1.5 inches thick,

but not more thah&g long or 9 inches high or 2 inches thick.
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PERIODICALS

Application Fees: Original entry$700.00; Reentry, $80.00; News agents $80.00

Ride-Along items, eaclt $0.176

Outside Cty; I\(l:/ieré.CIassroom, Lt Scienceof-Agriculture Within County
Pound ratesg Advertising portion (per pound) ($) Pound Rates (per pound) ($)
DDU entry 0.120 0.090 Delivery Unit (Auto/nonauto) 0.156
DSCFrry 0.176 0.132 All other zones (Auto/nonauto) 0.204
DADC entry 0.188 0.141 Piece rates (each) (%)
Zones 1&2 0.212 0.159 Automation letter *
Zone 3 0.230 0.230 5-digit 0.054
Zone 4 0.291 0.291 3-digit 0.056
Zone 5 0.364 0.364 Basic 0.066
Zone 6 0.445 0.445 Automation flat *
Zone 7 0.539 0.539 5-digit 0.116
Zone 8 0.623 0.623 3-digit 0.125
Zone 9 0.623 0.623 Basic 0.132
Nonautomation (all shapes)
Pound ratesg Nonadvertising portion (per pound) ($) 5-digit 0.127
Outside County; Nonprofit; 3-digit 0.143
Scienceof-Agriculture Classroom; Ltd. Circ. | Basic 0.164
DDU entry 0.088 0.088 Carrier route (all shapes) *
DSCF entry 0.132 0.132 Basic 0.066
DADC entry 0.141 0.141 High density 0.049
Cther entry (all zones 0.157 0.157 Saturation 0.034
Discountq DDU entry 0.008
o R _ |Outside Cty bkt T L o OutsideCty bkt T
t ASOS N} USa ob0O Sl SciAgr. Ltd. Circ. |. dzy Rf S N} 04 Sa o PU 9§ ScilAgr. Ltd. Circ.
Auto letter * 5-digit bundle 0.216 0.205  |Firm bundle CR sack/pallet 0.106 0.101
SCF/digit bundle 0.284 0.270 5-digit sack/pallet 0.106 0.101
ADC bundle 0.304 0.289 SCF/3igit sack/palle 0.257 0.244
Mixed ADC bundle 0.341 0.324 ADC sack/pallet 0.306 0.2
Auto flat 5-digit bundle 0.314 0.298 Mixed ADC sack/pall 0.396 0.376
(Mach, b/c) * SCF/digit bundle 0.390 0.371 |CR bundle CR sack/pallet 0.156 0.148
ADC bundle 0.441 0.419 5-digit sack/pallet 0.156 0.148
Mixed ADC bundle 0.490 0.466 SCF/3digit sack/palle 0.558 0.530
Mach nonb/c 5-digit bundle 0.317 0.301 ADC sack/pallet 0.770 0.732
letters or flats SCF/&igit bundle 0.416 0.395 Mixed ADC sack/pall 0.998 0.948
ADC bundle 0.474 0.450 |5-D bundle 5-digit sack/pallet 0.343 0.326
Mixed ADC bundle 0.535 0.508 SCF/3digit sack/palle 0.387 0.368
Nonmach b/c flat * |5-digit bundle 0.397 0.377 ADC sack/pallet 0.516 0.490
SCF/&igit bundle 0.529 0.503 Mixed ADC sack/pall 0.761 0.723
ADC bundle 0.569 0.541 |SCF/2 bundle SCF/™digit sack/pallef  0.344 0.327
Mixed ADC bundle 0.672 0.638 ADC sack/pallet 0.459 0.436
Nonmach norb/c  |5-digit bundle 0.398 0.378 Mixed ADC sack/pall 0.715 0.679
flats and parcels SCF/digit bundle 0.530 0.504 |ADC bundle ADC sack/pallet 0.366 0.348
ADC bundle 0.579 0.550 Mixed ADC sack/pall 0.610 0.580
Mixed ADC bundle 0.672 0.638 |[MXD ADC bundle [Mixed ADC sack/pall 0.212 0.201
All shapes * Basic CR bundle 0.205 0.195
HD CR bundle 0.168 0.160
Saturation CR bundlg ~ 0.147 0.140
Firm bundle, each 0.207 0.197
Adjustment per 1% nonadvertising conten  0.00110 0.00105
Tray/sack rates ($) each, entered at ... tFffS0 NrudSa obpu ¢
5-digit/CR tray/sack |Origin 3.355 3.187 |CR pallet Origin 64.567 61.33
DNDC 2.475 2.351 DNDC 44.734 42.497
DADC 2.077 1.973 DADC 40.331 38.314
DSCF 1.564 1.486 DSCF 21.596 20.516
DDU 1.027 0.976 DDU 3.046 2.894
SCF/3igit Origin 2.546 2.419  |5-digit pallet Origin 82.237 78.125
tray/sack DNDC 1.781 1.692 DNDC 62.404 59.284
DADC 1.466 1.393 DADC 58.001 55.101
DSCF 0.957 0.909 DSCF 40.066 38.063
ADC tray/sack Origin 2.415 2.294 |SCF/™igit pallet Origin 66.992 63.642
DNDC 1.639 1.557 DNDC 47.187 44.828
DADC 0.952 0.904 DADC 42.783 40.644
MXD ALY tray/sack |Origin 0.627 0.596 DSCF 24.849 23.607
ADC pallet Origin 64.195 60.985
DNDC 44.3% 42.167
DADC 25.475 24.201
MXD ADC pallet  |Origin 8.093 7.688

* Discount, for each barcoded or carrier route letteflat that meets the standards for the F8lervice Intelligent Mail option, per piece, $0.001
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